Pediatric Myopia Phase 3 Study
Saves 17.8 Months with nRollmed

10 sites use nRollmed to boost their recruitment.
Enrollment rate more than doubles.




The Challenge

A pharmaceutical company developing eye drops to slow myopia progression (nearsightedness) The nRollmed Process

in children anticipated significant challenges recruiting for their lengthy 4-year study. In e e
2021, the Contract Research Organization (CRO) responsible for the study enlisted the help Drives Recruitment Results

of nRollmed to aid in recruitment at the US sites. Following a successful pilot program, the

nRollmed contract was extended for an additional year. As a result of this achievement, the 000 166 patients signed consent

sponsor made the decision to allocate an additional 15% of the global randomizations to the US ? 121 patients enrolled

sites.

Recruiting children is typically more challenging and costly than adults. The first challenge @) nRollmed decreased recruitment time
was to get the messaging right and share clear information that would interest parents. Then C,_-ﬂ: by nearly 18 months

the sites had to learn how to effectively recruit the parents and get their consent to enroll their
children. From experience we know how critical it is for sites to quickly reach out to interested

parents, while they are engaged. nRollmed proved the strong correlation between reaching out ‘\5', nRollmed patient.s <.:omprised 46%
quickly to parents and the likelihood of them enrolling a child. With all these challenges, our 88& of all U.S rtandoml?atlons; 63% of all
strategies and support helped the client exceed enrollment goals. randomizations during engagement

;\]\ﬁ A Customized and
== Collaborative Approach

nRollmed used a proven outreach strategy that included multi-layered pre-screening to find candidates, and then high touch, customized site support
that helped enroll qualified patients. To find eligible candidates, a series of text and image ads were tested to determine which generated the highest
interest rates. Several creative strategies were used to attract parents and get children enrolled. » nRollmed produced an animated explainer video

to address parental concerns and questions. » To make sure the client was updated, nRollmed provided a real-time dashboard. » To address the site's
commitment, level, nRollmed developed supportive relationships with the study coordinators. » nRollmed involved the CRAs who did onsite visits and
created an escalation plan for the sponsor to use for poorly performing sites. » nRollmed also provided the client with insight into specific criteria that
were hindering recruitment, and feedback from patients about their experience.



https://www.youtube.com/watch?v=g149P7EgxNE&ab_channel=nRollmedclinicaltrials

a nRollmed’s Method
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Results

nRollmed saved the sponsor significant time. Over 17 months, 121 patients from nRollmed were randomized in the study,
saving 17.8 months, considering the sites’ enrollment rate without nRollmed’s help. The monthly enrollment rate more than
doubled, and as time passed, more sites chose to work with nRollmed. nRollmed'’s patients made up 46% of the total US
recruitments, or 63% of the recruitments in the 17 months that nRollmed was active. These goals were achieved within the

sponsor's budget and at a cheaper rate than the industry standard for pediatric recruitment.
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